Cable Launches Influence Campaign as Americans Flock to 5G Home

'The Cableopolies were Wall Street darlings for years, taking virtually all new broadband customers. 5G Home changed all
that. Thanks to 5G, and $215B invested by wireless companies since 2016 to build and expand these networks, Americans are
dumping cable. For the past three years, 5G Home represented nearly all new fixed broadband subscriptions. Right after it started

to lose market share, the Cableopoly launched its massive influence campaign to starve its competition of the spectrum needed to

expand 5G access to more Americans. Coincidence? No—Cable is trying to lobby their way out of competition.
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1st Nationwide 5G
Home Broadband launch

Comcast and Charter launch
campaign to prevent 5G Home
Broadband from getting the Charter runs negative 5G ads
spectrum it needs to compete. during the Super Bowl, their first
Super Bowl ads in 6 years
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Help fight to end the
Cableopoly. To ensure
more Americans benefit
from the better service
that comes with real
home broadband choice,
America needs more
tull-power, licensed
spectrum for 5G.
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